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< About )

Manifesto

To envision an ever changing world.
10 reassess
our positions.
To shift boundaries. To make our voices
and our purpose heard.



< About )

Who are we?

't was formed on the basis of an the need to grasp
and understand the true complexity of their clients’ business
iNn order to make this intelligible tor every stakeholder involved.

This IS NOW everywhere in our hyperconnected
world, and what clarity remains is being blurred by many
either economic, environmental, or technological.
INn a world so filled with noise,
have to make their voice and their purpose heard.

Independence and enterprise are in our nature, and we have
spent poutting our ideas to the benetit of those
Who advise, act, make decisions, and create every day, building
the world of tomorrow. Ideas that shake up existing codes, shift
poundaries, and do not hesitate to move beyond convention.
deas that develop our clients

and make their mark every day.

As a next-generation agency, always on the move,

we cultivate an and approach
to our work. We are all motivated by the same goals

to be both and while always
remaining and



( About )
Enderby in a few key dates
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To Inspire

Seizing the singularity of every narrative.

Creating the story behind ongoing
changes. Reaching the public through
innovative narrative formats.

Brand strategy
Editorial strategy
Leadership consulting

< Know-how )

Our areas of expertise

To Influence

Keeping your image in check.
Building your reputation. Grasping your
complexity to make it intelligible.
Making the most of your expertise in service
of your visibility. Making you a reference.

Media strategy
Digital strategy
Public relations

.

b

1o kngage

Explaining, conciliating, reconciliating.
Gaining adhesion to bring together,
rally and get every party involved
on board, whatever the situation.

Employer brand
Interim management
Crisis prevention & management



< Know-how )

Our areas of expertise

editons
cnderby

studioe

Creating new brand territories. Making your words Taking the long road. Widening the
INnto images. Revealing your identity. field of reflexion. Bringing back the drive
Building visual, audio, or audio-visual narrative and the pleasure of reading with
experiences for each and every one of your internal beautifully crafted books.

and external communication actions.



Two founding partners

Delphine Cyril

Jouenne Chassaing
Founding Partner Founding Partner

Chairwoman CEO



Team

An executive committee

Elise Claire Marie Cécile Damien Marine Dominic Morgane Caroline
Chalengeas Guermond Grillet Jacquet Piganiol Plault Riding de Sainte Marie  Saint-Lu
Finance & Admin Account Account Account Account Account Account Editorial Creative

manager Director Director Director Director Director Director Director Director

And about thirty colleagues
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A few references
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FAIRE AVANCER LA SOCIETE EN CONFIANCE

(a FRANCE DEEPTECH
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A few references
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+33 (0)183 64 7171
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